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In its Principles of Corporate Governance the Organisation of Economic Co-operation 

and Development described “corporate governance” as involving a set of relationships 

between a company’s management, its board, its shareholders and other stakeholders that 

provides the structure through which the objectives of the company are set, and the 

means of attaining those objectives and monitoring performance are determined.  The 

importance of corporate governance for companies and countries all around the world has 

been succinctly summarized as follows in a United Nations publication: “In a more 

globalized, interconnected and competitive world, the way that environmental, social and 

corporate governance issues are managed is part of companies’ overall management 

quality needed to compete successfully.  Companies that perform better with regard to 

these issues can increase shareholder value by, for example, properly managing risks, 

anticipating regulatory action or accessing new markets while at the same time 

contributing to the sustainable development of the societies in which they operate. 

Moreover these issues can have a strong impact on reputation and brands, an increasingly 

important part of company value.” 

 

The Sustainable Entrepreneur’s Library of Resources for Governance consists of six 

Parts.  Part I provides an overview of the complex set of laws and regulations, including 

statutes and case law, pertaining to corporate governance in the US and the procedures 

that companies should establish to comply with their duties and obligations.  This Part 

includes a description of the evolving basic corporate governance model and focuses on 

the roles of the board of directors and its various committees and the steps that should be 

taken to create, implement and monitor disclosure controls and codes and policies 

pertaining to corporate governance matters, compliance issues and business ethics.  Part 

II covers the rights and duties of the directors of a corporation and outlines the legal and 

business principles relating to the responsibilities of directors; the powers and rights of 

directors; the legal duties and obligations of directors; board processes, structure and 

operations; board committees; and potential liabilities of directors.  Part III discusses the 

roles and responsibilities of the members of the company’s executive team with a 

particular focus on the leader of that team—the chief executive officer (“CEO”).  Part IV 

covers the rights, duties and liabilities of the shareholders, who are the ultimate owners of 

the corporation and who depend upon the directors and the members of the company’s 

executive team to successfully manage the affairs of the corporation.  Part V surveys the 

emerging topic of corporate social responsibility, which has been described as 

management’s obligation to make choices and take actions that will contribute to the 

welfare and interests of society as well as the organization.  Part VI surveys some of the 

work that has been done on cross-national research relating to corporate governance and 

includes specific discussions on areas such as global corporate governance standards, 

competing corporate governance systems (e.g., Anglo-American, Germanic, Latin and 

Japanese systems) and the role of the State in corporate governance. 
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The Sustainable Entrepreneurship Project (www.seproject.org) engages in and promotes 

research, education and training activities relating to entrepreneurial ventures launched 

with the aspiration to create sustainable enterprises that achieve significant growth in 

scale and value creation through the development of innovative products or services 

which form the basis for a successful international business.  In furtherance of its mission 

the Project is involved in the preparation and distribution of Libraries of Resources for 



Sustainable Entrepreneurs covering Entrepreneurship, Leadership, Management, 

Organizational Design, Organizational Culture, Strategic Planning, Governance, 

Compliance and Risk Management, Finance, Human Resources, Product Development 

and Commercialization, Technology Management, Globalization, and Managing Growth 

and Change. 
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