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INTRODUCTION 

This paper provides an introduction to international entrepreneurship and presents a research agenda 

for the study of internationalization of small and medium-sized enterprises (SMEs) and new ventures. 

International entrepreneurship as a field of research involves research into entrepreneurship in 

multiple countries (cross-country comparisons of the nature and extent of entrepreneurial activity) and 

research into cross-border entrepreneurship (international activity of SMEs and new ventures) (Lu 

and Beamish, 2001; Oviatt and McDougall, 2005). Entrepreneurship or "the creation of new economic 

activity" (Davidsson, Delmar and Wiklund, 2006, p. 27) includes new venture creation activity and 

new economic activity of established firms. It is often assumed that entrepreneurship, and cross-border 

entrepreneurship in particular, contributes to value or wealth creation both at the firm-level and at the 

economy-wide level. 

Entrepreneurship, as measured by various indicators such as start-up activity rates or the increase in 

business ownership, plays an important role in national economies (van Stel, 2006). Entrepreneurship 

is considered to be an important mechanism for national economic development e.g. through its 

contribution to the generation of employment and innovation (Acs and Audretsch, 2003; Autio, 1994; 

Baumol, 2002; Carree and Thurik, 2003; Wennekers and Thurik, 1999; Schumpeter, 1934). However, 

considerable differences exist between countries in the extent to which entrepreneurship is growth- or 

innovation-oriented (Autio, 2007; Hessels, van Gelderen and Thurik, 2008a), and consequently in the 

extent to which entrepreneurship contributes positively to national economic development. Therefore, 

it is essential for scientists, policy makers and entrepreneurs, to gain insight into the factors that affect 

the emergence of (various types of) entrepreneurship and into the economic outcomes of (various 

types of) entrepreneurship. To understand the significance of entrepreneurship for national economies 

it is important to consider cross-border entrepreneurship or the involvement of SMEs and new 

ventures in the international economy. Cross-border activities, such as exports, are an important 

means through which small and new ventures are able to create value, to generate growth and to 

access new knowledge and technologies abroad (Yeoh, 2004). Governments support cross-border 

entrepreneurship and in particular exports with the aim to increase national wealth and to improve 

international competitiveness of the national economy (OECD, 1997). 

Cross-border entrepreneurship has become a more widespread phenomenon in the past decades. 

Traditionally, multinational enterprises (MNEs) were mainly responsible for flows of international 

trade and foreign direct investment (FDI), which are the prime driving forces of globalization. 

However, the recent increase in international trade and investment flows stems mainly from firms that 

used to focus primarily on domestic markets and not from firms that already are global players 

(Muller, 2004). One feature of today's globalizing economy is that a growing number of firms are 
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undertaking international activities and this includes not only large firms, but also (and increasingly) 

small and new ventures (Moen and Servais, 2002; Oviatt and McDougall, 1994; Rennie, 1993; 

Reynolds, 1997). Another feature of the current globalizing economy is that firms, even small and new 

ventures, are internationalizing at a faster pace (Oviatt and McDougall, 1999). Firms were traditionally 

mainly internationalizing incrementally, starting with activities that involve low levels of risk and low 

levels of commitment of resources, such as indirect export (i.e. export with the help of an 

intermediating firm), before making a more substantial commitment in foreign markets e.g. through 

producing abroad (Johanson and Vahlne 1977, 1990). Nowadays the internationalization of SMEs and 

new ventures is both expanding and accelerating, which is likely to further contribute to a greater 

number of economic actors pursuing foreign markets (Hessels, 2007b). 

The expansion and acceleration of cross-border entrepreneurship should be considered in the light of 

substantial changes that took place in the past decades and that resulted in a reduction of transaction 

costs for undertaking international business. Firms are operating in an economy that is becoming 

increasingly global. The worldwide reduction of trade and investment barriers through the World 

Trade Organization and the establishment of regional economic cooperation agreements such as the 

European Union have diminished barriers for SMEs and new ventures to become internationally 

active. Also, technological advancements (including the widespread use of internet and e-mail) and 

falling transportation costs have resulted in enhanced information flows between countries which 

facilitate small and new venture internationalization (Autio, 2005; Reynolds, 1997). It has, for 

example, become easier for small and new ventures to find information about foreign markets and 

about clients abroad, to communicate with foreign partners and to coordinate various activities across 

borders. An increasingly global economy presents firms with both opportunities and threats 

(Greenaway, Gullstrand and Kneller, 2008). Substantial opportunities arise for small and new 

ventures, such as to expand sales or business activities abroad, to target specific international niches or 

to access advanced technologies abroad. Threats may result from increased foreign competition (Acs, 

Dana and Jones, 2003), which may provide a greater necessity for small and new firms to look beyond 

national borders to survive or grow (McDougall and Oviatt, 2000; Root, 1994). 

The current paper concentrates on cross-border entrepreneurship and presents a framework for 

investigating antecedents and outcomes of SME and new venture internationalization. Before 

presenting the framework the next sections will first provide a definition of international 

entrepreneurship and of associated key concepts and will illustrate the research domain of 

international entrepreneurship. The paper ends with a number of avenues for future research. 
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INTERNATIONAL ENTREPRENEURSHIP: DEFINING THE KEY CONCEPTS 

International entrepreneurship 

This paper follows Oviatt and McDougall (2005) in defining international entrepreneurship as: 

"(…) the discovery, enactment, evaluation, and exploitation of opportunities—across national 

borders—to create future goods and services." (Oviatt and McDougall, 2005, p. 540). 

To gain a better understanding of what international entrepreneurship is about it is important to clarify 

the two notions of which it is composed: 'international' and 'entrepreneurship'. 

Entrepreneurship 

There is no universally accepted definition of entrepreneurship. There seems to be agreement however 

that entrepreneurship involves the creation of something new (Reynolds, Bosma, Autio, Hunt, De 

Bono, Servais, Lopez-Garcia and Chin, 2005). Some authors have argued that entrepreneurship is in 

essence about "the creation of new organizations" (Gartner, 1988, p.18). The definition of international 

entrepreneurship that is provided above focuses upon entrepreneurship in terms of opportunity 

recognition and exploitation. The view that entrepreneurship is about pursuing opportunities has its 

roots in Kirzner (1979) and has also been highlighted in more recent entrepreneurship research (Shane 

and Venkataraman, 2000). Davidsson, Delmar and Wiklund (2006) summarize the view that 

entrepreneurship is about the recognition and exploitation of opportunities into the definition of 

entrepreneurship as: 

"The creation of new economic activity" (Davidsson, Delmar and Wiklund, 2006, p. 27). 

The definition of entrepreneurship as the creation of new economic activity includes new venture 

creation activity, but also new economic activity of established firms. New economic activity that 

constitutes entrepreneurship may involve the conversion of a new idea into a successful innovation 

(Schumpeter, 1950) as well as imitative behavior that is new to a firm. The creation of new economic 

activity is not only associated with innovation, but also with other "entrepreneurial" features such as 

risk-taking and proactiveness (Covin and Slevin, 1989; Lumpkin and Dess, 1996). 

International: across national borders 

The notion 'across national borders' in the definition of international entrepreneurship refers to either 

cross-country comparisons or organizational behavior across borders, i.e. cross-border 

entrepreneurship (Oviatt and McDougall, 2005). Cross-border entrepreneurship includes new venture 

internationalization (McDougall, 1989) and SME internationalization (Lu and Beamish, 2001). With 

regard to SME internationalization it is important to note that there are many different definitions for 
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SMEs. SMEs are most commonly defined by their size in terms of number of employees. In the 

European Union, for example, SMEs are defined as firms with up to 250 employees and in the United 

States SMEs include firms with up to 500 employees. With regard to new venture internationalization 

firms with international operating domains from at or near inception are commonly labeled 

'international new ventures' (INVs) (Oviatt and McDougall, 1994) or 'born globals' (Rennie, 1993). An 

INV is defined as ".. a business organization that, from inception, seeks to derive significant 

competitive advantage from the use of resources and the sale of outputs in multiple countries" (Oviatt 

and McDougall, 1994, p. 49). Those new ventures that engage in significant international activity are 

classified as born globals (Knight and Cavusgil, 1996). Knight and Cavusgil (2004, p. 124) define 

born globals as "business organizations that, from or near their founding, seek superior international 

business performance from the application of knowledge-based resources to the sale of outputs in 

multiple countries." There is evidence of widespread emergence of INVs and born globals in different 

countries around the world (McDougall, Covin, Robinson and Herron, 1994; Moen and Servais, 2002; 

Oviatt and McDougall, 1994; Rennie, 1993). A distinguishing feature of both INVs and born globals is 

that they are international at or near inception (Knight and Cavusgil, 2004; Oviatt and McDougall, 

1994). The period from domestic establishment to initial foreign market entry is often three years or 

less (Autio, Sapienza and Almeida, 2000; McDougall and Oviatt, 2000; OECD, 1997; Rennie, 1993).  

Initially, internationalization theories were developed to explain why nations trade, as was the theory 

of absolute advantage (Smith, 1776), the theory of comparative advantage (Ricardo, 1817) and the 

Hekscher-Ohlin model (Ohlin, 1933). Since the 1960s various theories have emerged to explain why 

firms are internationalizing. Influential theories in this respect are the theory of monopolistic 

advantage (Caves, 1971; Hymer, 1976), the product life-cycle theory (Vernon, 1966), economic theory 

of transaction costs (Williamson, 1975) and the eclectic paradigm for international production 

(Dunning, 1981). These theories were mainly developed to explain large firm internationalization. 

More recently, theory development has paid attention to explaining the process through which firms 

internationalize such as the process theory of internationalization or stage theory (Johanson and 

Vahlne, 1977, 1990) and to explaining the formation of international new ventures (Oviatt and 

McDougall, 1994). 

There is no single universally accepted definition of internationalization. Internationalization is 

difficult to define since it encompasses various aspects. First, internationalization may involve various 

modes or activities. While research on internationalization of SMEs and new ventures tends to focus 

primarily on exports (Bloodgood, Sapienza and Almeida, 1996; McDougall and Oviatt, 1996), 

internationalization may involve various other modes or activities. These may include other outward 

modes than (direct) exports, such as indirect export (i.e. export through intermediaries such as agents 

or distributors), foreign production and joint ventures abroad, inward modes, such as indirect imports 
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(i.e. imports through intermediaries such as agents or distributors) and direct imports, and linked 

modes such as licensing agreements and international strategic alliances (Welch and Luostarinen, 

1988; Fletcher, 2001). 

Second, internationalization is often viewed as a process-based activity that is dynamic and 

evolutionary. The process theory of internationalization or stage theory (Johanson and Vahlne, 1977, 

1990) states that firms first establish themselves in domestic markets and after that internationalize in 

small steps, typically emerging from indirect export to the establishment of a sales subsidiary abroad 

and, finally, to producing abroad. Previous research defined internationalization as a "process of 

increasing involvement in international operations" (Luostarinen and Welch, 1990, p. 249). However, 

internationalization is not always an ongoing process as it may also encompass de-internationalization 

(Fletcher, 2001; Welch and Luostarinen, 1988). 

Third, internationalization is considered to offer potential for organizational learning. This may 

involve learning about foreign markets (including consumer/customer preferences) and also 

technological learning and learning about new ways of doing things. 

Many of the existing definitions cover only one of these aspects of internationalization. A definition 

that is commonly used in recent contributions (Coviello and McAuley, 1999) is a definition developed 

by Beamish (1990). This definition has the advantage that it provides the possibility to incorperate the 

various aspects of internationalization that are highlighted above. Beamish defines internationalization 

as: 

"…the process by which firms both increase their awareness of the direct and indirect influence of 

international transactions on their future, and establish and conduct transactions with other countries." 

(Beamish 1990, p. 77). 

Yet another aspect of internationalization emphasized in recent research is that internationalization is 

"entrepreneurial" (Lu and Beamish, 2001). Internationalization is entrepreneurial as it involves risk-

taking: firms face higher levels of risk when operating in foreign markets, compared to domestic 

markets (Leiblein and Reuer, 2004; Lu and Beamish, 2001). Internationalization is entrepreneurial as 

it is associated with innovativeness: international market entry often requires innovative products or 

products that have been adapted to foreign market preferences (Leiblein and Reuer, 2004; Zahra, 

Hayton, Marcel and O'Neill, 2001). Finally, internationalization is entrepreneurial as it is pro-active: 

internationalization is a strategy for achieving firm growth and for generating wealth by means of 

expansion into new, foreign markets (Lumpkin and Dess, 1996; Zahra, Kuratko and Jennings, 1999).  
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THE RESEARCH DOMAIN OF INTERNATIONAL ENTREPRENEURSHIP 

International entrepreneurship emerged as a separate field of research in the past two decades and 

began with an interest in cross-border entrepreneurship, in particular in internationalizing new 

ventures (McDougall, 1989), but also includes SME internationalization (Lu and Beamish, 2001). In 

addition to cross-border entrepreneurship international entrepreneurship also includes the study of 

entrepreneurship in multiple countries (Coviello and Jones, 2004; Oviatt and McDougall, 2005). 

International entrepreneurship is an interdisciplinairy field that draws upon the theoretical foundations 

of international business and entrepreneurship. International business research, which focuses upon the 

internationalization of the firm, used to be dominated by research on large multinational enterprises, 

but now also pays substantial attention to SME and new venture internationalization. Entrepreneurship 

research, which concentrates on small firms and entrepreneurship, has tended to pay limited attention 

to cross-border activities (Acs and Yeung, 1999). The field of international entrepreneurship has been 

studied from various disciplines including economics, psychology and sociology and business sub-

disciplines such as marketing, finance and strategic management (Oviatt and McDougall, 2005). 

Economic research that deals with entrepreneurship focuses mainly on the economic importance and 

value of entrepreneurship and on explaining the decision of individuals to enter into entrepreneurship 

(Parker, 2004; van Stel, 2006; Wennekers, 2006). This type of research generally does not consider 

cross-border activities. International economic research primarily concentrates on studying the flow of 

goods, services and capital at the macro-level and also pays attention to internationalization at the 

micro-level (business economics), mainly with a focus on multinational enterprises (Brakman, 

Garretsen, van Marrewijk and van Witteloostuijn, 2006). Cross-border entrepreneurship could be of 

interest to economic researchers interested in entrepreneurship because of its potentially important 

value-creating role within national economies and could be of specific importance for international 

economic research given the increased participation of small and new ventures in the international 

economy. 

Table 1 illustrates the research domain of international entrepreneurship, which covers area I, II and 

III. Most extant international entrepreneurship research addresses either quadrant I or quadrant III of 

Table 1. Studies in quadrant I typically involve investigations into the determinants and economic 

consequences of levels of entrepreneurship measured across countries (e.g. van Stel, 2006; 

Wennekers, 2006) and tend to overlook cross-border activities. Studies in quadrant III typically 

involve investigations into determinants of international activities at the micro-level, generally 

focusing on only one, or at most a few, countries (Coviello and Jones, 2004). Consequently, in the 

current international entrepreneurship literature a clear distinction exists between research on 
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entrepreneurship in multiple countries and research on cross-border entrepreneurship (Kuemmerle, 

2002). 

Table 1: The research domain of international entrepreneurship 

 TOPIC 

 

 Entrepreneurship (in general) Cross-border entrepreneurship (SME 

/ new venture internationalization) 

SCOPE 

 

  

Multiple-

country 

I 

 

II 

Single-

country 

IV 

 

III 

 

The remainder of this paper focuses on the topic 'cross-border entrepreneurship' or SME and new 

venture internationalization. A framework is presented for investigating antecedents and outcomes of 

SME and new venture internationalization. Based on this framework, the paper concludes with 

suggestions for future research. 

ANTECEDENTS AND OUTCOMES OF SME AND NEW VENTURE 

INTERNATIONALIZATION 

Research into SME internationalization emerged in the 1970s and expanded considerably in the past 

35 years (Buckley, 1989; Coviello and McAuley, 1999; Fujita, 1995; Hollenstein, 2005; Preston and 

Heller, 1997). Specific interest in new venture internationalization began to emerge in the late 1980s 

and was spurred by the observation that an increasing number of new ventures in different countries 

around the world perceived their operating domain to be international at or near inception 

(McDougall, 1989). There are several reasons for why SME and new venture internationalization 

deserve specific research attention, separately from large firm internationalization. For example, SMEs 

and new ventures are typically more resource-constrained than larger firms e.g. in terms of financial 

and human capital resources, and therefore internationalization is perceived to be more difficult for 

such types of firms (Coviello and McAuley, 1999). Also, SMEs and new ventures are more likely to 

suffer from liabilities of newness (meaning that young or new firms face particular difficulties and 

have a greater risk of failure) and liabilities of foreignness (meaning that firms normally have a 

disadvantage relative to local firms when operating in foreign markets) as compared to larger firms. 

Another rationale for studying internationalization of small and new firms separately from large firm 

internationalization relates to the key role of the owner/manager in SME and new venture 

internationalization (Coviello and McAuley, 1999; Miesenbock, 1988). Such differences between 

large and smaller firms mean that SME and new venture internationalization is not easily explained by 
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traditional internationalization theories that were developed mainly to explain internationalization 

among large firms (McDougall, Covin, Robinson and Herron, 1994). Also, in a world in which firms 

are internationalizing earlier and at a faster pace, the relevance of the stage theory (Johanson and 

Vahlne, 1977, 1990), which posits that internationalization is a gradual process that occurs after firms 

have established themselves in the domestic market and which has been very influential in explaining 

internationalization of small firms, is diminishing. 

Existing research on cross-border entrepreneurship is concentrated on investigating antecedents of 

internationalization at the micro-level and pays only limited attention to outcomes of 

internationalization. Antecedents of cross-border entrepreneurship include both facilitating and 

inhibiting forces and can be divided into three broad subcategories: individual-/entrepreneur-specific 

factors, firm-specific factors and environment-specific factors (Antoncic and Hisrich, 2000; Ford and 

Leonidou, 1991; Ibeh, 2006). Individual-specific factors mainly relate to characteristics of the 

entrepreneur. Examples of factors that have been found to positively affect internationalization are 

demographic factors, such as age (Westhead, 1995) and the level of education (Simpson and Kujawa, 

1974), and factors relating to individual's knowledge and experience such as the entrepreneurs' or top-

managements' international business experience and knowledge of foreign institutions (such as 

knowledge of foreign laws, norms, standards and languages) (Bloodgood, Sapienza and Almeida, 

1996; Eriksson, Johanson, Majkgard and Sharma, 1997; Oviatt and McDougall, 1995; Reuber and 

Fischer, 1997). Examples of firm-specific factors that have been found to positively affect 

internationalization are basic firm characteristics such as firm size in terms of employment and sales 

(Chetty and Hamilton, 1993; Lefebvre and Lefebvre, 2002; Westhead, 1995) and a firm's resource 

base, such as the possession of a unique product (Akoorie and Enderwick, 1992; Cavusgil and Nevin, 

1981), the possession of a proprietary technology and the possession of specific management 

capabilities (Autio, Sapienza and Almeida, 2000; Cavusgil and Nevin, 1981; Keeble, Lawson, Smith, 

Moore and Wilkinson, 1998; Roberts and Senturia, 1996). Environment-specific factors that may have 

an impact on internationalization include both domestic market and foreign market conditions. Some 

examples of environment-specific factors that have been found to relate positively to 

internationalization are a fall in production costs in the home market (Axinn, 1988) and the small size 

of the home market (Rasmussan, Madsen and Evangelista, 2001). 

Literature on antecedents of SME internationalization is extensive and it would be too far-reaching to 

provide a complete overview here. A number of authors have attempted to provide an overview of key 

findings of the empirical literature on antecedents of SME internationalization (See for instance Aaby 

and Slater, 1989; Bilkey, 1978; Fletcher, 2001). It is important to note that previous research generated 

few consistent findings, which may relate to the fact that studies have used different 

operationalizations for internationalization (e.g. export probability, export intensity), and did not 
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usually offer a cross-country perspective. The empirical research base on factors that drive the early 

internationalization of new ventures and born globals is still limited and largely based on case studies 

involving one, or at most a few, countries (See Johnson (2004) for a review of key literature on drivers 

of early-internationalization). The limited empirical research base on antecedents of new venture 

internationalization, and the fact that previous research on antecedents of SME internationalization 

generated few consistent findings leave it unclear whether, and to what extent, the determinants for 

new venture internationalization differ from those of SME internationalization. 

Literature on outcomes of SME and new venture internationalization is much more limited than 

literature on antecedents (Lu and Beamish, 2006; Zahra, 2005). Cross-border entrepreneurship may 

generate outcomes at the individual-level (e.g. in terms of human capital and social capital 

development) at the firm-level (e.g. in terms of profits, employment growth and innovation) and at the 

macro-level (e.g. in terms of employment growth, innovation and economic growth). Though the 

potential value-creating role of internationalization is often highlighted, it is also possible that 

internationalization leads to (temporary) negative outcomes.  

Based on the types of antecedents and outcomes discussed above, Figure 1 presents a framework that 

contains the various categories of antecedents and outcomes of cross-border entrepreneurship.1 

Figure 1: Antecedents and outcomes of cross-border entrepreneurship (SME and new 

venture internationalization) 

 

 

 

 

 

 

 

 

 

 

Source: Based on Antoncic and Hisrich (2000); Ruzzier, Hisrich and Antoncic (2006). 

 

                                                 
1 Note that this model does not specify the various interrelationships that may exist among the various types of 

antecedents and among the various types of outcomes. 

Individual-specific

(e.g. demographics, 
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entrepreneurship 
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(e.g. human capital, 

social capital)

Firm-specific

(e.g. firm size, firm age, 

firm resource base) 

Firm-level

(e.g. profits, employ-

ment, innovation)

Macro-level

(e.g. employment, in-

novation, ec. growth)

Antecedents Outcomes
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RESEARCH AGENDA 

Based on the framework provided above and on the existing research base on SME and new venture 

internationalization, the current section presents a number of avenues for future research. As noted 

previously, in particular empirical research on outcome effects of the various modes of 

internationalization in which SMEs and new ventures are involved is still limited, both at the micro- 

(individual- and firm-) and macro-level. Few empirical studies have focused on investigating 

economic contributions of small and new firms in terms of firm-level growth and profitability 

(Bloodgood, Sapienza and Almeida, 1996; McDougall and Oviatt, 1996; Zahra, Ireland and Hitt, 

2000). Studies on macro-economic outcomes, such as economic growth, are even more limited 

(Hessels and van Stel, 2007). Because of this weak empirical foundation more research is needed on 

the direct as well as indirect effects of small and new ventures' international operations on economic 

performance (Zahra, Ireland and Hitt, 2000), including macro-level outcomes (e.g. in terms of 

innovation and employment growth). In addition future research could seek to provide more insight 

into the importance of the various mechanisms (e.g. the supply of diversity, the generation of positive 

knowledge spillovers, and the intensification of competition) through which the international activities 

of SMEs and new ventures may contribute to macro-economic development. 

When investigating potential outcome effects of internationalization one should keep in mind that such 

outcome effects may also be antecedents of internationalization. For example, innovativeness can both 

be an outcome effect and an antecedent of internationalization (Hessels, 2007a). More specifically, 

having an innovative product or service may increase possibilities for firms to compete in foreign 

markets, while through internationalization firms may also learn about new ways of doing things, 

which may contribute to a firm's innovativeness. Future research should be attentive to such potential 

two-sided linkages when investigating antecedents and outcomes of internationalization, not only for 

exports but also for other modes of internationalization such as foreign direct investments and 

international cooperation. Possible indicators that could both be antecedents and outcomes of 

internationalization are, for example, productivity and job growth. 

The academic literature focuses on firm or founder-level explanations for SME and new venture 

international activity and has mostly overlooked the role of institutions (Yeung, 2002; Zahra, 2005). 

The composition and quality of institutions may impact firm-level internationalization (Hessels, van 

Gelderen and Thurik, 2008b; Terjesen and Hessels, 2009). Institutions can be defined as "a set of 

rules, formal or informal, that actors generally follow, whether for normative, cognitive or material 

reasons" (North 1990, p. 3). Institutions, such as labor market, educational or capital market 

arrangements, may both enable or constrain economic behavior (North 1990) and economic 

transactions (Williamson, 1998). Institutions may also influence allocation of entrepreneurship across 

productive and unproductive activities (Baumol, 1990). When investigating the relationship between 
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institutions and firm-level internationalization one should be aware of the possibility that 

interrelationships may exist among various institutional structures and that entrepreneurs and their 

ventures can also shape the institutional environment. 

Recent findings suggest that other internationalizing agents can increase the likelihood for SMEs and 

new ventures to internationalize through the generation of export spillovers (Aitken, Hanson and 

Harrison, 1997; Greenaway, Sousa and Wakelin, 2004; Kneller and Pisu, 2007; De Clercq, Hessels 

and van Stel, 2008; Hessels and Terjesen, 2009). However, insight is lacking into the exact channels 

through which such spillovers occur (e.g. through commercial linkages and through prior employment 

with foreign firms). Micro-level research could help to determine the exact spillover channels and to 

provide insight into the importance of the various channels in stimulating SME and new venture 

internationalization. 

Traditionally, literature on firm-level explanations tends to emphasize the importance of a firm's 

resource base and competitive advantage for SME and new venture internationalization. However, 

firms, including resource-constrained small and new ventures, also build competitive advantage 

through international activities. More insight is needed into whether and how SMEs and new ventures 

create value and are able to access resources (e.g. human capital, knowledge and new technologies) 

through international activities. In addition to investigating the role of a firm's resource base in driving 

internationalization, it could also be worthwhile to investigate the role of perceived constraints and 

resource scarcities in shaping firm-level internationalization behavior (Hessels, 2008). For example, 

internationalization as a means to access skilled labor may be of particular interest for firms that are 

coping with a deficiency of skilled labor in the home market. 

Also, as noted previously the current research base on SME and new venture internationalization 

concentrates mainly on export activity. Export activity is considered to be the first and most common 

step in a firm's international expansion (Young, 1987; Young, Hood and Dunlop, 1988). Export does 

not require major capital investments (Erramilli and D'Souza, 1993; Root, 1994) and the commercial 

and financial risks are lower compared to, for example, foreign direct investment (Jaffe and Pasternak, 

1994). However, SMEs are also involved in other international activities such as imports and 

international cooperation agreements. Understanding of the processes of internationalization at the 

firm-level is still limited, e.g. with what activities do firms start their internationalization and how does 

the process evolve. When firms are involved in more than one mode of internationalization it would be 

helpful to gain insight into how the various modes are related, e.g. does one activity lead to the other, 

to what extent are the various international activities complementary etcetera. 

Finally, future international entrepreneurship research could benefit greatly from including a 

perspective on cross-border activities to research on entrepreneurship in multiple countries and from 
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adding a multiple-country perspective to research on cross-border entrepreneurship. Adding a 

perspective on cross-border activities to research on entrepreneurship in multiple-countries will help to 

increase our understanding of the economic benefits and drivers of entrepreneurship across countries. 

Adding a multiple-country perspective to research on cross-border entrepreneurship will help to 

increase the ability to generalize findings. 

 

 



 16 

REFERENCES 

Aaby, N.-E. and Slater, F.S. 1989. Managerial Influence on Export Performance: A Review of the 
Empirical Literature 1978-1988, International Marketing Review, 6(4), 7-26. 

Acs, Z.J. and Audretsch, D.B. 2003. Innovation and Technological Change, in: Z.J. Acs and D.B. 
Audretsch (Eds), Handbook of Entrepreneurship Research. An Interdisciplinary Survey and 

Introduction, Kluwer Academic Publishers, Dordrecht, pp. 55-80. 

Acs, Z.J., Dana, L.-P. and Jones, M.V. 2003. Toward New Horizons: The Internationalisation of 
Entrepreneurship, Journal of International Entrepreneurship, 1(1), 5-12. 

Acs, Z.J. and Yeung, B. (Eds). 1999. Small and Medium Sized Firms in the Global Economy, The 
University of Michigan Press, Ann Arbor. 

Aitken, B., Hanson, G.H. and Harrison, A.E. 1997. Spillovers, Foreign Investment and Export 
Behavior, Journal of International Economics, 43(1-2), 103-132. 

Akoorie, M. and Enderwick, P. 1992. The International Operations of New Zealand Companies, Asia 

Pacific Journal of Management, 9(1), 51-69. 

Antoncic, B. and Hisrich, R.D. 2000. An Integrative Conceptual Model, in: L.-P. Dana (Ed.), Global 

Marketing Co-operation and Networks, International Business Press, New York, pp. 17-35. 

Autio, E. 1994. New Technology-Based Firms as Agents of R&D and Innovation, Technovation, 
14(4), 259-273. 

Autio, E. 2005. Creative Tension: The Significance of Ben Oviatt's and Patricia McDougall's Article 
'Toward a Theory of International New Ventures', Journal of International Business Studies, 36(1), 
9-19. 

Autio, E. 2007. Global Entrepreneurship Monitor. 2007 Global Report on High Growth 

Entrepreneurship, Babson College and London Business School, Wellesley, MA/London. 

Autio, E., Sapienza, H.J. and Almeida, J.G. 2000. Effects of Age at Entry, Knowledge Intensity, and 
Imitability on International Growth, Academy of Management Journal, 43(5), 909-924. 

Axinn, C.N. 1988. Export Performance: Do Managerial Perceptions Make a Difference?, International 

Marketing Review, 5(5), 67-71. 

Baumol, W.J. 1990. Entrepreneurship: Productive, Unproductive and Destructive, Journal of Political 

Economy, 98(5), 893–921. 

Baumol, W.J. 2002. The Free-Market Innovation Machine: Analyzing the Growth Miracle of 

Capitalism, Princeton University Press, Princeton. 

Bilkey, W.J. 1978. An Attempted Integration of the Literature on the Export Behavior of Firms, 
Journal of International Business Studies, 9(1), 33-46. 

Bloodgood, J.M., Sapienza, H.J. and Almeida, J.G. 1996. The Internationalization of New High-
Potential U.S. Ventures: Antecedents and Outcomes, Entrepreneurship Theory and Practice, 20(4), 
61-76. 

Brakman, S., Garretsen, H., Marrewijk, C. van and Witteloostuijn, A. van. 2006. Nations and Firms in 

the Global Economy. An Introduction to International Economics and Business, Cambridge 
University Press, Cambridge, UK. 



 17 

Buckley, P.J. 1989. Foreign Direct Investment by Small and Medium Sized Enterprises: The 
Theoretical Background, Small Business Economics, 9(1), 67-78. 

Carree, M.A. and Thurik, A.R. 2003. The Impact of Entrepreneurship on Economic Growth, in: Z.J. 
Acs and D.B. Audretsch (Eds), Handbook of Entrepreneurship Research, Kluwer Academic 
Publishers, Boston, MA, pp. 437-471. 

Caves, R.E. 1971. International Corporations: The Industrial Economics of Foreign Investment, 
Economica, 38(3), l-27. 

Cavusgil, T. and Nevin, J.R. 1981. Internal Determinants of Export Marketing Behavior: An Empirical 
Investigation, Journal of Marketing Research, 18(1), 114-119. 

Chetty, S.K. and Hamilton, R.K. 1993. Firm Level Determinants of Export Performance: A Meta-
Analysis, International Marketing Review, 10(3), 26-34. 

Coviello, N.E. and Jones, M.V. 2004. Methodological Issues in International Entrepreneurship 
Research, Journal of Business Venturing, 19(4), 485-508. 

Coviello, N.E. and McAuley, A. 1999. Internationalisation and the Smaller Firm: A Review of 
Contemporary Empirical Research, Management International Review, 39(3), 223-256. 

Covin J. and Slevin D. 1989. Strategic Management of Small Firms in Hostile and Benign 
Environments, Strategic Management Journal, 10(1), 75-87. 

Davidsson, P., Delmar, F. and Wiklund, J. 2006. Entrepreneurship as Growth; Growth as 
Entrepreneurship, in: P. Davidsson, F. Delmar and J. Wiklund (Eds), Entrepreneurship and the 

Growth of Firms, Edward Elgar Publisher, Cheltenham, UK, pp. 21-38. 

De Clercq, D., Hessels J. and van Stel, A. 2008. Knowledge Spillovers and New Ventures' Export 
Orientation, Small Business Economics, 31(3), 283-303. 

Dunning, J.H. 1981. International Production and the Multinational Enterprise, George Allen & 
Unwin, London, UK. 

Eriksson, K., Johanson, J., Majkgård, A. and Sharma, D.D. 1997. Experiential Knowledge and Cost in 
the Internationalization Process, Journal of International Business Studies, 28(2), 337-360. 

Erramilli, M.K. and D'Souza, D.E. 1993. Venturing into Foreign Markets: The Case of the Small 
Service Firm, Entrepreneurship Theory and Practice, 17(3), 29-41. 

Fletcher, R. 2001. A Holistic Approach to Internationalisation, International Business Review, 10(1), 
25-49. 

Ford, I.D. and Leonidou, L.C. 1991. Research Developments in International Marketing, in: S.J. 
Paliwoda, New Perspectives on International Marketing, Routledge, London, pp. 3-32. 

Fujita, M. 1995. Small and Medium Sized Transnational Corporations: Trends and Patterns of Foreign 
Direct Investment, Small Business Economics, 7(3), 183-204. 

Gartner, W. B. 1988. Who is an Entrepreneur? Is the Wrong Question, American Journal of Small 

Business, 12(1), 11-32. 

Greenaway, D., Gullstrand, J. and Kneller, R. 2008. Surviving Globalisation, Journal of International 

Economics, 74(2), 264-277. 

Greenaway D., Sousa N. and Wakelin K. 2004. Do Domestic Firms Learn to Export from 
Multinationals?, European Journal of Political Economy, 20(4), 1027-1043. 



 18 

Hessels, J. 2007a. Innovation and International Involvement of Dutch SMEs, International Journal of 

Entrepreneurship and Small Business, 4(3), 234-255. 

Hessels, J. 2007b. Reactie op: Kentering in het Denken over Mondiale Strategieën (Response to: A 
Shift in Thinking about Global Strategies), ESB dossier Globaliseren in Nederland, 92, 59. 

Hessels, J. 2008. Overcoming Resource-Constraints through Internationalization? An Empirical 
Analysis of European SMEs, Research Report H200806, EIM, Zoetermeer. 

Hessels, J., Gelderen, M. van and Thurik, A.R. 2008a. Drivers of Entrepreneurial Aspirations at the 
Country Level: The Role of Start-up Motivations and Social Security, International 

Entrepreneurship and Management Journal, forthcoming. 

Hessels, J., Gelderen, M. van and Thurik, A.R. 2008b. Entrepreneurial Aspirations, Motivations, and 
their Drivers, Small Busines Economics, 31(3), forthcoming. 

Hessels, J. and Stel, A.J. van. 2007. Export Orientation among New Ventures and Economic Growth, 
Erasmus Research Institute of Management (ERIM) Report Series 2007-008, Erasmus University 
Rotterdam, Rotterdam. 

Hessels, J. and Terjesen, S. 2009. SME Choice of Direct and Indirect Export Modes: Resource 
Dependency and Institutional Theory Perspectives, Small Business Economics, forthcoming. 

Hollenstein, H. 2005. Determinants of International Activities: Are SMEs Different?, Small Business 

Economics, 24(5), 431-450. 

Hymer, S.H. 1976. The International Operations of National Firms: A Study of Direct Foreign 

Investment, MIT Press, Boston, MA. 

Ibeh, K. 2006. Internationalisation and the Small Business, in: S. Carter and D. Jones-Evans (Eds), 
Enterprise and Small Business: Principles, Practice and Policy, Pearson Education, Harlow, UK, 
pp. 465-484. 

Jaffe, E.D. and Pasternak, H. 1994. An Attitudinal Model to Determine the Export Intention of Non-
Exporting Small Manufacturers, International Marketing Review, 11(3), 17-32. 

Johanson, J. and Vahlne, J.-E. 1977. The Internationalization Process of the Firm: A Model of 
Knowledge Development and Increasing Foreign Market Commitments, Journal of International 

Business Studies, 8(1), 23-32. 

Johanson, J. and Vahlne, J.-E. 1990. The Mechanism of Internationalization, International Marketing 

Review, 7(4), 11-24. 

Johnson, J.E. 2004. Factors Influencing the Early Internationalization of High Technology Start-Ups: 
US and UK Evidence, Journal of International Entrepreneurship, 2(1-2), 139-154. 

Keeble, D., Lawson, C., Smith, H., Moore, B. and Wilkinson, F. 1998. Internationalisation Processes, 
Networking and Local Embeddedness in Technology-Intensive Small Firms, Small Business 

Economics, 11(4), 327-342. 

Kirzner, I.M. 1979. Perception, Opportunity and Profit: Studies in the Theory of Entrepreneurship, 

University of Chicago Press, Chicago, IL. 

Kneller, R. and Pisu, M. 2007. Industrial Linkages and Export Spillovers from FDI, The World 

Economy, 30(1), 105-134. 

Knight, G.A. and Cavusgil, S.T. 1996. The Born Global Firm: A Challenge to Traditional 
Internationalization Theory, in: S.T. Cavusgil and T.K. Madsen. (Eds), Export Internationalizing 



 19 

Research - Enrichment and Challenges (Advances in International Marketing Series, Vol. 8), JAI 
Press Inc, New York, pp. 11-26. 

Knight, G.A. and Cavusgil, S.T. 2004. Innovation, Organizational Capabilities, and the Born-Global 
Firm, Journal of International Business Studies, 35(2), 124-141. 

Lefebvre, E. and Lefebvre, L.-A. 2002. Innovative Capabilities as Determinants of Export 
Performance and Behaviour: A Longitudinal Study of Manufacturing SMEs, in: A. Kleinknecht 
and P. Mohnen (Eds), Innovation and Firm Performance: Econometric Explorations of Survey 

Data, Palgrave, London, pp. 281-309. 

Lu, J.W. and Beamish, P.W. 2001. The Internationalization and Performance of SMEs, Strategic 

Management Journal, 22(6/7), 565-586. 

Lu, J.W. and Beamish, P.W. 2006. Partnering Strategies and Performance of SMEs' International Joint 
Ventures, Journal of Business Venturing, 21(4), 461-486. 

Lumpkin, G.T. and Dess, G.G. 1996. Clarifying the Entrepreneurial Orientation Construct and Linking 
it to Performance, The Academy of Management Review, 21(1), 135-258. 

Luostarinen, R.K. and Welch, L.S. 1990. International Business Operations, Export Consulting Ky, 
Helsinki. 

McDougall, P.P. 1989. International versus Domestic Entrepreneurship: New Venture Strategic 
Behaviour and Industry Structure, Journal of Business Venturing, 4(6), 387-400. 

McDougall, P.P., Covin, J., Robinson, R. Jr., and Herron, L. 1994. The Effects of Industry Growth and 
Strategic Breadth on New Venture Performance and Strategy Content, Strategic Management 

Journal, 15(7), 537-553. 

McDougall, P.P. and Oviatt, B.M. 1996. New Venture Internationalization, Strategic Change, and 
Performance: A Follow-Up Study, Journal of Business Venturing, 11(1), 23-40. 

McDougall, P.P. and Oviatt, B.M. 2000. International Entrepreneurship: The Intersection of Two 
Research Paths, Academy of Management Journal, 43(5), 902-906. 

Miesenbock, K.J. 1988. Small Business and Exporting: A Literature Review, International Small 

Business Journal, 6(2), 42-61. 

Moen, Ø. and Servais, P. 2002. Born Global or Gradual Global? Examining the Export Behavior of 
Small and Medium-Sized Enterprises, Journal of International Marketing, 10(3), 49-72. 

Muller, A. 2004. The Rise of Regionalism, ERIM PhD Series, Rotterdam. 

North, D. 1990. Institutions, Institutional Change and Economic Performance, Cambridge University 
Press, Cambridge. 

OECD. 1997. Globalisation and Small and Medium Enterprises (Vol. 1), OECD, Paris. 

Ohlin, B. 1933. Interregional and International Trade, Harvard University Press, Cambridge, MA. 

Oviatt, B.M. and McDougall, P.P. 1994. Toward a Theory of International New Ventures, Journal of 

International Business Studies, 25(1), 45-64. 

Oviatt, B.M. and McDougall, P.P. 1995. Global Start-Ups: Entrepreneurs on a Worldwide Stage, 
Academy of Management Executive, 9(2), 30-44. 



 20 

Oviatt, B.M. and McDougall, P.P. 1999. A Framework for Understanding Accelerated International 
Entrepreneurship, in: A.M. Rugman and R.W. Wright (Eds), Research in Global Strategic 

Management (Vol. 7), JAI Press, Stamford, CT, pp. 23-40. 

Oviatt, B.M. and McDougall, P.P. 2005. Defining International Entrepreneurship and Modeling the 
Speed of Internationalization, Entrepreneurship Theory and Practice, 29(5), 537-553. 

Parker, S.C. 2004. The Economics of Self-Employment and Entrepreneurship, Cambridge University 
Press, Cambridge, UK. 

Preston, L. and Heller, C.O. 1997. Special Issue on Small and Medium-Sized Enterprises in the Global 
Economy, Small Business Economics, 9(1), 1-85. 

Rasmussen, E.S., Madsen T.K. and Evangelista, F. 2001. The Founding of the Born Global Company 
in Denmark and Australia: Sensemaking and Networking, Asia Pacific Journal of Marketing and 

Logistics, 13(3), 75-107. 

Rennie, M.W. 1993. Global Competitiveness: Born Global, The McKinsey Quarterly, 4, 45-52. 

Reuber, A.R. and Fischer, E. 1997. The Influence of the Management Team's International Experience 
on the Internationalization Behaviors of SMEs, Journal of International Business Studies, 28(4), 
807-825. 

Reynolds, P.D. 1997. New and Small Firms in Expanding Markets, Small Business Economics, 9(1), 
78-84. 

Reynolds, P.D., Bosma, N., Autio, E., Hunt, S., De Bono, N., Servais, I., Lopez-Garcia, P. and Chin, 
N. 2005. Global Entrepreneurship Monitor: Data Collection Design and Implementation 1998-
2003, Small Business Economics, 24(3), 205-231. 

Ricardo, D. 1817. On the Principles of Political Economy and Taxation, John Murray, London. 

Roberts, E.B. and Senturia, T.A. 1996. Globalizing the Emerging High-Technology Company, 
Industrial Marketing Management, 25(6), 491-506. 

Root, F. 1994. Entry Strategies for International Markets, Lexington Books, Lexington, MA. 

Schumpeter, J.A. 1934. The Theory of Economic Development, Harvard University Press, Cambridge, 
MA. 

Schumpeter, J.A. 1950. Capitalism, Socialism and Democracy, Harper and Sons, New York. 

Shane, S. and Venkataraman, S. 2000. The Promise of Entrepreneurship as a Field of Research, 
Academy of Management Review, 25(1), 217–226. 

Simpson, C.L. and Kujawa, D. 1974. The Export Decision Process: An Empirical Inquiry, Journal of 

International Business Studies, 5(1), 107-117. 

Smith, A. 1776. An Inquiry into the Nature and Causes of the Wealth of Nations, Methuan and Co., 
London. 

Stel, A.J. van. 2006. Empirical Analysis of Entrepreneurship and Economic Growth (International 

Studies in Entrepreneurship Series, Vol. 13), Springer Science, New York. 

Terjesen, S. and Hessels, J. 2009. Varieties of Export-Oriented Entrepreneurship in Asia, Asia Pacific 

Journal of Management, 25(2), forthcoming. 

Vernon, R. 1966. International Investment and International Trade in the Product Cycle, Quarterly 

Journal of Economics, 80(2), 190-207. 



 21 

Welch, L.S. and Luostarinen, R.K. 1988. Internationalization: Evolution of a Concept, Journal of 

General Management, 14(2), 35-55. 

Wennekers, A.R.M. 2006. Entrepreneurship at Country Level; Economic and Non-Economic 

Determinants, ERIM PhD Series, Rotterdam. 

Wennekers, A.R.M. and Thurik, A.R. 1999. Linking Entrepreneurship and Economic Growth, Small 

Business Economics, 13(1), 27-55. 

Westhead, P. 1995. Exporting and Non-Exporting Small Firms in Great Britain, International Journal 

of Entrepreneurial Behavior and Research, 1(2), 6-36. 

Williamson, O.E. 1975. Markets and Hierarchies: Analysis and Antitrust Implications, The Free Press, 
New York. 

Williamson, O.E. 1998. The Institutions of Governance, American Economic Review, 88(2), 75-79. 

Yeoh, P.-L. 2004. International Learning: Antecedents and Performance Implications among Newly 
Internationalizing Companies in an Exporting Context, International Marketing Review, 21(4-5), 
511-535. 

Yeung, H.W.-C. 2002. Entrepreneurship in international business: An institutional perspective, Asia 

Pacific Journal of Management, 19(1), 26-61. 

Young, S. 1987. Business Strategy and the Internationalization of Business: Recent Approaches, 
Managerial and Decision Economics, 8(1), 31-40. 

Young, S., Hood N. and Dunlop S. 1988. Global Strategies, Multinational Subsidiary Roles and 
Economic Impact in Scotland, Regional Studies, 22(6), 487-497. 

Zahra, S.A. 2005. A Theory of International New Ventures: A Decade of Research, Journal of 

International Business Studies, 36(1), 20-28. 

Zahra, S.A., Ireland, R. and Hitt, M.A. 2000. International Expansion by New Venture Firms: 
International Diversity, Mode of Market Entry, Technological Learning, and Performance, 
Academy of Management Journal, 43(5), 925-950. 



 22 

The results of EIM's Research Programme on SMEs and Entrepreneurship are published in the following series: 
Research Reports and Publieksrapportages. The most recent publications of both series may be downloaded 
at: www.entrepreneurship-sme.eu. 

 

Recent Research Reports and Scales Papers 

H200822 11-12-2008 The two-way relationship between entrepreneurship and economic 
performance 

H200821 5-12-2008 Spin-outs 

H200820 27-11-2008 Innovative Work Behavior: Measurement and Validation 

H200819 17-11-2008 Open innovation in SMEs: Trends, motives and  
management challenges 

H200818 10-11-2008 High-Growth SMEs  Evidence from the Netherlands 

H200817 3-11-2008 Internationalization of European SMEs towards Emerging Markets 

H200816 27-10-2008 Measuring business dynamics among incumbent firms in The Netherlands 

H200815 20-10-2008 Vergrijzing van het arbeidsaanbod 

H200814 16-10-2008 User Innovation in SMEs: Incidence and Transfer to Producers 

H200813 30-9-2008 How Does Entrepreneurial Activity Affect the Supply of Business Angels? 

H200812 16-9-2008 Science and technology-based regional entrepreneurship in the Netherlands: 
building support structures for business creation and growth 
entrepreneurship 

H200811 8-9-2008 What Determines the Growth Ambition of Dutch Early-Stage Entrepreneurs? 

H200810 6-8-2008 The Entrepreneurial Advantage of World Cities; 
Evidence from Global Entrepreneurship Monitor Data 

H200809 25-7-2008 The Entrepreneurial Adjustment Process in Disequilibrium: Entry and Exit 
when Markets Under and Over Shoot 

H200808 2-7-2008 Entrepreneurial Career Capital, Innovation and New Venture Export 
Orientation 

H200807 24-6-2008 Twee decennia ondernemerschapsbeleid in beeld: een jong 
beleidsprogramma in sociaaleconomische context geplaatst 

H200806 18-6-2008 Overcoming Resource-Constraints through Internationalization? An Empirical 
Analysis of European SMEs 

H200805 9-6-2008 Whither a flat landscape? Regional differences in Entrepreneurship in the 
Netherlands 

H200804 19-2-2008 Samenwerken op afstand 

H200803 1-1-2008 Explaining Preferences and Actual Involvement in Self-Employment: New 
Insights into the Role of Gender 

H200802 5-6-2008 Intrapreneurship; Conceptualizing entrepreneurial employee behaviour 

H200801 12-11-2008 Investigating Blue Ocean v. Competitive Strategy: A Statistical Analysis of 
the Retail Industry 

H200723 21-12-2007 Overoptimism Among Entrepreneurs in New Ventures: The Role of 
Information and Motivation 

H200722 21-12-2007 The relevance of size, gender and ownership for performance-related pay 
schemes 

H200721 21-12-2007 The Role of Export-Driven New Ventures in Economic Growth: A Cross-
Country Analysis 

H200720 21-12-2007 Entrepreneurial exit in real and imagined markets 

H200719 21-12-2007 Modelling latent and actual entrepreneurship 

H200718 21-12-2007 Knowledge Management and Innovation: An empirical study of Dutch SMEs 

H200717 21-12-2007 Entrepreneurship and innovation 

H200716 21-12-2007 Employment Growth of New Firms 

H200715 21-12-2007 Entrepreneurial Culture and its Effect on the Rate of Nascent 
Entrepreneurship 

H200714 21-12-2007 Creative industries 

H200713 19-11-2007 New Ventures’ Export Orientation: Outcome And Source Of Knowledge 
Spillovers 

H200712 29-10-2007 SME Choice of Direct and Indirect Export Modes: 
Resource Dependency and Institutional Theory Perspectives 

H200711 24-10-2007 Family Orientation, Strategic Orientation and Innovation Performance in 

SMEs: A Test of Lagged Effects 
H200710 15-10-2007 Drivers of entrepreneurial aspirations at the country level: the role of start-



 23 

up motivations and social security 

H200709 12-10-2007 Does Self-Employment Reduce Unemployment? 

H200708 10-9-2007 Social security arrangements and early-stage entrepreneurial activity 

H200707 11-5-2007 Competition and innovative intentions: A study of Dutch SMEs 

H200706 eind maart High-Growth Support Initiatives 

H200705 14-2-2007 The relationship between economic development and business ownership 
revisited 

H200704 2-2-2007 The relationship between knowledge management, innovation and firm 
performance: evidence from Dutch SMEs 

H200703 26-1-2007 Family orientation, strategy and organizational learning as predictors of 

knowledge management in Dutch SMEs 
H200702 3-1-2007 Ambitious Nascent Entrepreneurs and National Innovativeness 

H200701 3-1-2007 Entrepreneurial diversity and economic growth 

H200627 21-12-2006 Motivation Based Policies for an Entrepreneurial EU Economy 

H200626 19-12-2006 Export Orientation among New Ventures and Economic Growth 

H200625 18-12-2006 Institutionele voorwaarden voor zelfstandig ondernemerschap 

H200624 13-12-2006 Creative Destruction and Regional Competitiveness 

H200623 6-12-2006 Entrepreneurship, Dynamic Capabilities and New Firm Growth 

H200622 1-12-2006 Determinants of self-employment preference and realization of women and 
men in Europe and the United States 

H200621 1-12-2006 Is human resource management profitable for small firms? 

H200620 23-11-2006 The entrepreneurial ladder and its determinants 

H200619 20-11-2006 Knowledge Spillovers and Entrepreneurs’ Export Orientation 

H200618 20-11-2006 The effects of new firm formation on regional development over time: The 
case of Great Britain 

H200617 11-10-2006 On the relationship between firm age and productivity growth 

H200616 11-10-2006 Entrepreneurship and its determinants in a cross-country setting 

 

 


